
Ma nu fa c t u re rs and prov i d e rs of advanced technolog y
p roducts and services need to stay up to date with the
c u rrent desires of a constantly changing marke t p l a c e.

To do so they conduct thousands of surveys with IT pro f e s s i o n-
a l s .These individuals comprise a critical re s e a rch target, with the
p u rchasing authority and servicing responsibility of computer
h a rd wa re and softwa re, s e rve rs , w i reless commu n i c a t i o n s , h a n d-
helds and other technologies utilized in businesses of all sizes.
Because the online surveys they are asked to complete gather
data that heavily influences next-generation designs for the
t e c h n o l ogies under their juri s d i c t i o n , IT professionals have a
vested interest in part i c i p a t i n g . H oweve r, because they are re l a-
t ively small and frequently-contacted gro u p, it is important for
m a r ke t e rs to consider fa c t o rs that will encourage survey part i c i-
pation when designing online Web survey s .

I m p o rtant considerations to ensure respondent part i c i p a t i o n
include a clearly-wr itten and -presented survey, s h o rt length
(under 20 minutes is pre f e rre d ) , completion flexibility and a
g e n e rous incentive. Online surveys allow the respondent to re a d
and digest all questions quickly, and perhaps most import a n t l y,
give this crucial respondent set the flexibility to complete the
s u rvey according to their own schedule, not the interv i ewe r ’s .

Use of this method can in turn
offer the project sponsor a
d e c rease in re s e a rch cost and
t i m i n g , and an increase in survey
response rates.

Online method offers
f l e x i b i l i t y
A study conducted by my firm
u n c ove red that more than 98
p e rcent of IT managers wo r k i n g
in large companies (more than

500 employees) we re asked to participate in a market re s e a rc h
s u rvey within the previous ye a r. A d d i t i o n a l l y, the major ity of
respondents we re asked to participate on more than five occa-
s i o n s . On ave r a g e, respondents we re invited to participate in sur-
veys eight times. With stats like these, i t ’s clear that if re s e a rc h e rs
wish to gain participation from this heavily surveyed gro u p,
o f f e r ing flexibility is key.
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